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Seeking to Lead Engaging Experiences 
I am a User Experience Professional with 19+ years of superior expertise in leading multi-disciplinary 
teams for complex industries to create innovative customer solutions across diverse range of digital 
channels.

As a leader it is important to create teams that foster innovation and leadership. I value collaboration, 
using design thinking to cultivate team environment, design solutions and promote individual ideations. I 
excel in motivating and inspiring teams to deliver superior creative work. Known for superb collaboration 
amongst business, design, and technology in articulating business vision and goals into powerful user-
centered strategic designs.   

Every interaction is an experience that can be optimized. I believe in continuous improvement for every 
experience regardless if it is a digital or in-person interaction. Striving for excellence building teams and in 
creating world class user experiences.    



Project List

[FM]

NEMOURS ONLINE BRANDING  

Website & Mobile Site  
UX Design & Architecture Lead  

NEMOURS INTERNAL WEBSITES 

Internal Websites  
UX Design & Architecture Lead 

LETS’S MOVE CHILDCARE 

Responsive Website  
UX Design & Architecture Lead 

NEMOURS READING BRIGHTSTART 

Responsive Website 
UX Design & Architecture Lead  

COSTCO ANYWHERE CARD SITE 

Responsive Marketing Website  
UX Design Strategy Lead  

COSTCO ANYWHERE CARD APP 

Responsive Application Website  
UX Design Strategy Lead  

NEMOURS SENIORCARE  

Branded Website  

UX Design & Architecture Lead  

CITI MOBILE IOS APP 

Mobile Application  
UX Design Research & Strategy Lead 

AGILE CITI: CARD REPLACEMENT 

Website and Mobile Application  
UX Design Strategy Lead  



Design Principles
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• Design remarkable, user-centric experiences that raise the bar and drive results

• Create seamless and intuitive experiences that accelerate customer progress through 
consistency and lack of friction

• Personalize empathetic experiences that understand and respect the customer’s 
emotions, situation, unique preferences, behaviors and context and needs

• Build for measurable experiences that indicate customer satisfaction, and business value 
and goals

• Collaborative and strengthen others to foster teamwork and thrive as individuals



[FM]

Nemours Children’s Health System 
DIGITAL REDESIGN & BRANDING 



[FM]

PROJECT DETAILS

PROJECT ROLE

Nemours Children’s Health System needed a rebrand 
for their external site. The principle concept of the 
redesign was to capture family centered care and 
promote their world-class research, doctors and 
treatment for families, referring physicians and 
medical facilities. 

Nemours also wanted to showcase their two standing 
hospitals and 50 plus primary and specialty care 
facilities across Delaware, Florida, New Jersey and 
Pennsylvania.

Creative Direction and Design 

Ideation and Strategy 

Customer Experience and Architecture 

Nemours.org 
DIGITAL DESIGN REBRANDING - WEBSITE & MOBILE SITE



[FM]

Nemours.org 
DIGITAL DESIGN REBRANDING - MOBILE SITE & DESIGN STANDARDS
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Nemours Online Media 
SOCIAL MEDIA, INFOGRAPHICS & VIDEO

Social Media & Digital  
Media Standards

Infographic Standards 

Video Design Standards
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NemoursNet (Internal Websites) 
DIGITAL REDESIGN & BRANDING 
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PROJECT DETAILS

Nemours was looking for an internal site that would 
help their associates be ambassadors of the Nemours 
brand and with the opening of a new hospital; 
hundreds of new employees would need easy access 
to information and resources. 

NemoursNet was designed with the end-users in 
mind. Personas and scenarios were created to help 
with the navigating of the site.  Usability and User 
interviews also helped in providing the insight to 
create an award winning medical internal website.

NemoursNet 
DIGITAL DESIGN REBRANDING - INTERNAL WEBSITE

Creative Direction and Design 

Ideation and Strategy 

Customer Experience and Architecture 

PROJECT ROLE
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Nemours Internal Sites 
DIGITAL DESIGN REBRANDING - INTERNAL WEBSITES

Nemours University - Education site MyNemours - Patient records site

Human Resources Portal Site
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Let’s Move Childcare 
RESPONSIVE WEBSITE 
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PROJECT DETAILS

Let’s Move Childcare.org 
RESPONSIVE WEBSITE

The Whitehouse asked Nemours, who is known for 
their advocacy of children’s health, to design a 
website that challenged childcare facilities across the 
country to meet five health goals and provide 
resources for them to achieve them. 

The "Let’s Move" campaign launched the fight 
against childhood obesity in America. 

The site was implemented using agile methodologies. 
Requirements, design and development were 
completed in less than 3 weeks. 

1000+ childcare facilities across the nation took 
the challenge to fight childhood obesity. 

Creative Direction 

PROJECT ROLE
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Let’s Move Childcare.org 
RESPONSIVE WEBSITE

[FM]



[FM]

Nemours Reading Brightstart! 
RESPONSIVE WEBSITE 
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PROJECT DETAILS

Nemours Reading Brightstart! 
RESPONSIVE WEBSITE

The "Nemours Reading Brightstart" website was 
designed for parents of children from birth to 5 years 
old. The site provides a screener for children 3 - 5 
years old to assess their reading level. The site holds 
organized resources and activities that assist children 
to become better readers. 

The design strategy and site creation leveraged the 
Nemours Reading Brightstart  - a world-class research, 
a nationally recognized organization for children 
reading readiness. This site has improved the reading 
skills young readers across the nation. 

Creative Direction 

Customer Experience and Architecture 

PROJECT ROLE
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Nemours Reading Brightstart! 
RESPONSIVE WEBSITE
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Costco Anywhere Visa® Card by Citi 
RESPONSIVE MARKETING WEBSITE
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PROJECT DETAILS PROJECT ROLE

Costco Anywhere Visa® Card by Citi 
MARKETING RESPONSIVE WEBSITE

The Costco Anywhere Visa Card by Citi marketing 
website was designed for customers transitioning 
from their old cards to their new visa cards. The site 
walked customers through this transition before the 
change, during and after. The site also provided 
information and tools to illustrate the benefits to 
customers on using their new cards.   

Over 11 million customers converted after launch. 

Ideation and Strategy 

Website Design Direction
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Costco Anywhere Visa® Card by Citi 
MARKETING RESPONSIVE WEBSITE
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Costco Anywhere Visa® Card by Citi 
RESPONSIVE ACQUISITION WEBSITE
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PROJECT DETAILS PROJECT ROLE

Costco Anywhere Visa® Card by Citi Application 
RESPONSIVE ACQUISITION WEBSITE

PROJECT DETAILS PROJECT ROLE

Costco Anywhere Visa Card by Citi application is a digital 
responsive form accessible by customers at home and in 
Costco warehouse locations.  

The application was created and tested with customers 
to validate ease of completing the application process. 

250,000 applications were submitted within the first 
month of the application launch.

Ideation and Strategy 

Research and Usability
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Nemours SeniorCare 
DIGITAL REDESIGN & BRANDING 
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PROJECT DETAILS

Desktop View 
DEVICE DESCRIPTION

Nemours SeniorCare is targeted to senior citizens and 
their families looking for care for seniors needing 
assistance with vision, hearing and dental in the Delaware 
Valley. The site was designed to stand apart from 
children’s health but also adhere to the Nemours brand. 

Creative Direction and Design 

Ideation and Strategy 

Customer Experience and Architecture 

PROJECT ROLE

Senior Care 
BRANDED - WEBSITE
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Citi Mobile 
IOS APPLICATION
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PROJECT DETAILS PROJECT ROLE

Citi Mobile 
IOS APPLICATION 2015

The mobile application feature updates provided 
many improvements to the navigation, payments, 
touch ID, and the Apple Watch compatibility. 

Through customer research and extensive analysis, 
the improvements were validated before and after the 
application launch.  

Increased customer NPS scores and App Store from 
2.0 to 4.2. 

Research and Usability Lead
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Citi Mobile 
IOS APPLICATION 2015

Updated Navigation Enhanced Payment Flows Apple Watch Integration Touch ID Implementation
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Agile Citi: Card Replacement 
WEBSITE AND MOBILE APP
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PROJECT DETAILS PROJECT ROLE

Citi Card Replacement 
WEBSITE AND IOS APP

Citi launched the Agile Citi initiative, creating multiple 
work streams implementing an agile methodology to 
their design and development process. The Card 
Replacement Journey addressed improvements to the 
Citi website and mobile application. The full card 
replacement journey included multiple projects that 
kicked-off across several different sprints.  

Among these projects were: 
Card Tracker, Disputes, Pin Reset, Merchant updates, 
Profiles, Settings and Card Lock (Pictured.)      

Many of these flows are still in progress and are 
not approved to show. 

Ideation and Strategy 

Research and Usability
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Next Steps

If you are looking for someone that can lead teams: 

• in design thinking brainstorming

• with user-centric focus in usability and research

• a collaborative leader in agile methodologies

please contact me at 904.742.7855 or fm@ferdiemartinez.com

mailto:fm@ferdiemartinez.com


THANK YOU!
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